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How Data and Surveys 
Can Work Together



Friends for Over 20 Years



OCCASIONAL
DISAGREEMENT 

RESEARCH
VS. 

MARKETING







WHAT HAPPENS IN VEGAS











MARKETING NOT APPROVED BY RESEARCH



MARKETING NOT APPROVED BY RESEARCH



MARKETING NOT APPROVED BY RESEARCH



MARKETING NOT APPROVED BY RESEARCH



MARKETING NOT APPROVED BY RESEARCH





Our Issues with 
Geolocation



It’s Volatile



Too Many Anomalies



Potential Future Restrictions 



Scares People - Too Intrusive



People Don’t 
Understand How it Works



Our Issues with 
Surveys and 

Traditional Research



Sample Size  



Frequency  



Who fills these out?



Lack of Evolution



Reports what people say they did
vs. what they actually did



Ways We Can Work 
Together in the Future



Triangulation- 
Intersection: 
Survey more from the 
geolocation insights. 



Evolving new KPIs for 
the industry – output 
from triangulation. 
Combine data for 
resident sentiment.



Joint 
Thought 
Leadership 
and 
Certification 



Unified 
Industry 
Reports



Joint 
Experimentation



And they lived happily ever after… 


